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graphic designer

The Creative Circus
2014-2016

Teacher’s assistant, Intro to Graphic Design
This was the principal’s way of saying thank 
you for all of the free labor- and it got me out 
of math class, 2014

Freelance designer
Designed a variety of print and digital media 
for individuals and small copmanies that 
ranged from branding and identity suites to 
digital media projects, 2016-2018

Designed sports/teams/clubs/extracurricular 
apparel, digital ads, print ads for various 
events/fundraisers/causes, and website 
graphics, 2010-2014

Designer for Woodstock High School

Tutor
Privately tutored students in Photoshop and 
Illustrator, 2012-2014

Designer for Transfiguration
Designed print ads, digital ads, apparel, and 
logos for various trips, events, fundraisers, 
and causes as well as being president of the 
Evangelization board, 2011-2014
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Freelance designer
Designed a variety of print and digital media for 
individuals and small companies ranging from 
branding and identity suites to social media 
projects, 2016-2018

Designed sports/teams/clubs/extracurricular 
apparel, digital ads, print ads for various events/
fundraisers/causes, and website graphics. 
Additionally, became a Teacher’s Assistant for Intro 
To Graphic Design, 2010-2014

Designer for Woodstock High School

Tutor
Privately tutored students in Photoshop and Illustrator, 
2012-2014

Designer for Transfiguration
Designed print ads, digital ads, apparel, and logos 
for various trips, events, fundraisers, and causes as 
well as being president of the Evangelization 
board, 2011-2014

Designer, SIXTHMAN
Freelancing for a company that throws concerts 
and music festivals aboard cruise ships- it is as 
awesome as it sounds! I design an assortment of 
collateral like line ups, social media content, 
website graphics, onboard signage, physical items 
like booklets and souvenir luggage tags, and SO 
much more. Lots of bands, lots of varying
branding, lots of fun, 2019-current


